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Figure 1: Treasure Data Journey Orchestration canvas



Dan and Mica are leads from lookalike campaign in a paid media journey

Optimize channel progression
by reach and cost based on
customer value

But Dan calls a rep, and his journey stage updates. His experience skips
to messages around his desired model

Personalization cuts across
Service and Marketing

Streamlining Journey Coordination

“The GUI-based creation and modification of delivery
scenarios gives us the flexibility to, for example,
target content by customer segmentation and
response, and to change delivery timings from weekly

<> Ensure 1:1 engagement at every moment of
the customer journey.

Infuse relevance into every touchpoint with to daily. ... It's easier to try out activations from
data-driven insights. different directions.”

Hirokazu Makino
Digital Marketing
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Limit fatigue and

Leap to the right path with journey jump.
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NEXT STEPS ‘

u] Schedule a demo, join a use case workshop,

tf  Or test-drive Treasure Data with a no-cost POC.
.

TREASURE
Learn more at treasuredata.com. DATA




